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Answer question 1 or question 2. Each question has five parts.
You will be assessed on your understanding of the connections between sociological thought and
methods of enquiry as they apply to the study of social inequality and difference. You should therefore
take every opportunity to include references to aspects of social inequality that you have studied
throughout your course.
Question 1 Read the following data carefully and then answer parts (a) to (e).

ITEM A

Access to selected consumer goods and services by income group

Internet
access
Home F M Highest income
computin
Consumer puting group (£1,000+
goods and - per week)

services Central
Centra g JLowest income
group (£100-
] £200 per week)

Washing
machine

0 20 40 60 80 100
% of income group

Source: Office for National Statistics, www.statistics.gov.uk

ITEM B

One important dimension of consumption is understanding how parents deal with children’s requests.
When children ask their parents to buy a particular consumer item, a complex negotiation process
occurs between child and parent. Parents use the following criteria when considering whether or not
to buy particular items: value for money, educational purpose and use-value (meaning that the parents
want to be sure that the children will not get bored with the item quickly). One parent stated that ‘it
depends how badly they want it...the more educational the better’. Another parent commented that
‘if computer games had an educational value I'd be much more likely to buy them than if they were
just for fun’. Social class was not significant in terms of parents’ ultimate decision to buy particular
commodities, with parents who lived in more affluent areas giving the same reasons as those in less
affluent areas, for buying certain items.
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Using Item A identify the two consumer goods/services showing the largest percentage
difference in access between the high and low income groups. [6]
Using Item B, identify two criteria parents use when deciding to buy children particular
consumer items. [6]
Briefly explain one advantage and one disadvantage of using participant observation in shops
to research the reasons why parents buy their children particular consumer items. [12]
Using your wider sociological knowledge outline the evidence that there is limited equality of
opportunity in the contemporary UK. [22]
Outline and evaluate sociological explanations of the changing class structure in the UK. [44]

[Total: 90 marks]
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You will be assessed on your understanding of the connections between sociological thought and
methods of enquiry as they apply to the study of social inequality and difference. You should therefore

take every opportunity to include references to aspects of social inequality that you have studied
throughout your course.

Question 2 Read the following data carefully and then answer parts (a) to (e).
ITEM A

Experiences of, and beliefs about, poverty
(Percentages agreeing with each statement)

Men % | Women %
Has regularly experienced poverty 7 10
Feel dissatisfied with their living area 10 11
Believe poverty in the UK has increased in the last 10 years 40 48
Believe poverty in the UK will increase in the next 10 years 35 44
Believe poverty is the result of injustice in society 26 36

Source: Low Pay Commission Report 2005

ITEM B

Amy is 15 years old and lives with her mother, father and brother in an inner city estate. Her mother is
disabled and the family have received social security benefits for all of Amy’s life. Amy has taken on a
lot of responsibility within the family and she realises that as her family live on a low income it means
they live in poverty. At school she has found it difficult to keep pace with her friends especially when
they have received more gifts and opportunities than she did. Reflecting on this she said, ‘ the friends
| used to hang around with were getting everything off their parents...I used to feel ‘if they knew | can’t
go because | ain’'t got enough money it’'s going to be really embarrassing’. Amy went to great lengths to
hide from her friends her inability to participate in social events or to buy the ‘right’ kinds of clothes. The
dangers of feeling excluded and being singled out as different are very real for girls like Amy.
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Using Item A identify two beliefs about poverty that show a difference between men and
women. [6]

Using Item B identify two reasons why Amy may feel excluded or different in society. [6]

Briefly explain one advantage and one disadvantage of using structured questionnaires when
researching experiences of poverty in the contemporary UK. [12]

Using your wider sociological knowledge outline the evidence that some social groups are
more disadvantaged than others in the contemporary UK. [22]

Outline and evaluate sociological explanations of the existence of an underclass in the
contemporary UK. [44]

[Total: 90 marks]
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