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1 Refer to Fig. 1.1 (Insert), information about the Finland Promotion Board’s (FPB) use of country-
branding emojis as a unique promotion technique. Finland is a country in Scandinavia, northern 
Europe.

 (a) Explain how the country-branding emojis are examples of both owned media and shared 
media for the benefit of the FPB.
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 (b) Assess the effectiveness of using emojis in establishing the brand identity of Finland as a 
destination.
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 (c) Evaluate the likely impacts of using social media to raise awareness of Finland’s brand 
identity with the different target markets for the destination.
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2 Refer to Fig. 2.1 (Insert), information about marketing Macedonia as a destination. Macedonia is a 
country in south east Europe.

 (a) Explain two external influences which affect the marketing of Macedonia as a destination.

1  ................................................................................................................................................

 ...................................................................................................................................................
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 ...................................................................................................................................................
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 (b) Discuss how the objective of increasing tourist numbers in Macedonia might be achieved 
through an effective destination branding campaign.
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 (c) Evaluate why Macedonia’s destination brand is unlikely to succeed.
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