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1 Refer to Fig. 1.1 (Insert), information about the ‘Remarkable Rwanda’ marketing campaigns.

 (a) Give two reasons why Rwanda’s business tourism product is well-positioned in the market. 
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 (b) Analyse external (PESTLE) influences on the marketing environment for Rwanda as a 
destination.
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 (c) Evaluate how tourism authorities might launch a new destination brand.
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2 Refer to Fig. 2.1 (Insert), information about the ‘Passion Made Possible’ destination brand for 
Singapore.

 (a) Explain the reliability of quantitative research for a tourist board when carrying out market 
research.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 ...................................................................................................................................................
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 (b) Assess how national tourism organisations (NTOs) can work together with other stakeholders 
to brand a destination.
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 (c) Discuss which measures STB might use to determine the success of the ‘Passion Made 
Possible’ marketing campaign.
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