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Question 1

Refer to Fig. 1.1 (Insert), information about Tourism Solomons, the national tourism office for the
Solomon Islands. The Solomon Islands is a nation of islands in the South Pacific.

(@) (i) Using an example, define what is meant by the term ‘tourism tradeshow’.

..................................................................................................................................... [2]

(ii) Give two examples of public relations Tourism Solomons might use to market the
destination.

L et e e ettt ettt e eeeeeeeeeeeeaeaheeeeeeeeeeeaaaneeeeteeeeeeaaannaateeeeeeeeaaannnreeaaaeeeeannnnreeees

2 ettt eee e e a e e e e e eeee e e e e a—— et teeee e e e e nEeeeeeeee e e e e e nnnaeeeeeee e e e e nnnneeeaaeaeas

[2]

(b) Explain three benefits of using geographic segmentation to target potential customers.

ettt et et eeeeee e e e Eteeeeeeeeeeeeaaaeeeeeeeaeeeeaannaeteeeeeeeeeaaannaeteeeeeeeeeaaannteeeeeeeeeaaannnnaneeeaenn

2 e e eeeee e ee——eeeeeeeeeeeisete—eeeeeeeaaasttaeteeeeeeaaanah—teeeaaeeeaaaantteeeeeeeeeaannnrnereeeeeaaans

3 ettt ettt eee e eeeeeeeeeeeeeeeaeeeeeeeeeeeeaaanseeeeeeeeeeeeaaaanteteeeeeeeeeaanneeeeeeeeeeeaaannneeeeeeeeeeeaannnnneeeeeeeaaans

[6]
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(c) Explain two likely reasons for the relaunch of the cruise product to the Solomon Islands.
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(d) Discuss how tourism in the Solomon Islands might benefit from those working in tourism
learning more about the destination.

[Total: 25]
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Question 2

Refer to Fig. 2.1 (Insert), the results of a situation analysis of tourism in Mongolia. Mongolia is a country
in east Asia, bordering China and Russia.

(@) (i) Use the statement numbers to identify two social influences on tourism in Mongolia.

T ettt et e e et eeeeeeeeeeeeeae—eeeeaateeeeeaasteteeaaseeeeeaasteeeeeaanteeeeeaareeeeaarreeeeannreeaenanreaeeans
2 e et —ee e e t——eeeeea—eeeeei—eeeeea——eeeeaateeeeaaetaeeeeaataeeeeaaraeeeeaaaaaeeeaannees
[2]
(ii) Use the statement numbers to identify two threats to tourism in Mongolia.
T ettt e e e e e —eeeeeeteeeeeieteeeeeaateeeeaoeseeeeeaateeeeeaasteeeeeahreeeeaataeeeaaarreeeeeannreeaeans
2 e —eeee e teeeee e h——eeeaateeee e _eeeeeeateeeeeaanteeeeaanaeeeeaanteeeeeaanneeeeeanaeeeeannnnes
[2]

© UCLES 2021 0471/22IM1J/21 [Turn over



6

(c) Explain two ways Mongolia’s tourism industry might create a unique selling point.
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(d) Discuss the likely effects on the tourism industry of seasonality in destinations, such as
Mongolia.

[Total: 25]
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Question 3

Refer to Fig. 3.1 (Insert), information about how the distribution channel for tourism products has
changed over time.

(@) (i) State two components of a traditional holiday package.

T ettt et e e et eeeeeeeeeeeeeae—eeeeaateeeeeaasteteeaaseeeeeaasteeeeeaanteeeeeaareeeeaarreeeeannreeaenanreaeeans
2 e et —ee e e t——eeeeea—eeeeei—eeeeea——eeeeaateeeeaaetaeeeeaataeeeeaaraeeeeaaaaaeeeaannees
[2]

(ii) Using an example, define what is meant by the term ‘dynamic packaging'.
..................................................................................................................................... [2]

(b) Explain three likely benefits to customers of booking a dynamic holiday package.

ettt e ettt eeee e teeeeeeateeeeeaaeeeeeeasseeeeeaaseeeeeaateeeeeaaasteeeeanteteeaaneeeeeaanreeeeeanneeeeaanaeeeeannnneeeaas
2 e e e ———eeeei——eeeeeteeeeeeeteteeeaitteeeeaaeateeeeaaheeeeeaateeeeeantteaeeaaaeeeeeaaaneeeaas
SRR
[6]
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(c) Explain two pricing policies holiday comparison websites might use to sell dynamic holiday
packages.
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(d) Discuss how travel and tourism products might be marketed differently for different genders.

[Total: 25]
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Question 4

Refer to Fig. 4.1 (Insert), an advertisement for a river safari holiday in the Chobe National Park.
Chobe is located in Botswana in Africa.

(@) (i) Describe what is meant by the term ‘no set itinerary’.

..................................................................................................................................... [1]

(ii) State three customer types this river safari might attract.
T ettt et et eeeeeeeeeeeeeea—eeeeaateeeeeaasteeeeaaaeeeeeaasteeeeeaasteeeeeaateeeeaanreeeeannreeeeeanreeaeans
2 e — e —— e e e e ———e e e oo —eeeeee——eeeeaatt—eeeaaat—eeeeaateeeeeaatreeeeaaaaneeeaanares
B ettt ettt e eeeeeeeeeeeeeeateeeeeaaeeeeeeaasteeeeeanteeeeaattteeeaantteee e e nneeeeaanreteeeaanneeeeeanaeeeeannnnes
[3]

(b) Explain three reasons why this river safari might be described as heterogenous.

ettt et ee e eeeeee e teeee e e ateeeeeaateeeeeaaseeeeeaateeeeeaannteeeeaneeeeeaanteeeeaanteeeeeanaeeeeaannneeeeannneeeeans
2 et et e —eeeeeeeeeeeeaiaeeeeeaaseeeeeaateeeeeaaateteeeaateeeeaataeeeeaanteeeeeatteeeeaaareeeeannrneeeaas
B e e et e eeeeeeeeeeeeeeeeeeeeeeeeeesseseeeeeeeeeeeaasseseeeeeeeeeaaiatetteeeaeeaaaaaanrareaeaeeeaaannnrrneeeaeaeaaans
[6]
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(c) Explain two ways the advertisement in Fig. 4.1 uses the AIDA principle to create interest.
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(d) Discuss why transport links are an important factor of location for tour operators, including the
one advertised in Fig. 4.1.

[Total: 25]
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