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1 Refer to Fig. 1.1 (Insert), information about a tourism development project in Saudi Arabia.

 (a) State two government objectives for tourism development.

1  ................................................................................................................................................

2  ................................................................................................................................................

 [2]

 (b) State two tourism development organisations likely to be involved in the Central Awamiyah 

project.

1  ................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 [2]

 (c) Explain two negative economic impacts of foreign investment in tourism.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [4]
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 (d) Explain three ways conflict between the host population and tourism can be managed when 

there are new tourism developments.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [6]

 (e) Evaluate the importance of the tourism industry being resilient.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................  [6]

 [Total: 20]

* 0000800000003 *

D
O

 N
O

T
 W

R
IT

E
 I
N

 T
H

IS
 M

A
R

G
IN

  
  
  
  
  
  
  
  
  
D

O
 N

O
T

 W
R

IT
E

 I
N

 T
H

IS
 M

A
R

G
IN

  
  
  
  
  
  
  
  
  
D

O
 N

O
T

 W
R

IT
E

 I
N

 T
H

IS
 M

A
R

G
IN

  
  
  
  
  

  
  
  
  
D

O
 N

O
T

 W
R

IT
E

 I
N

 T
H

IS
 M

A
R

G
IN

  
  
  
  
  
  
  
  
  
D

O
 N

O
T

 W
R

IT
E

 I
N

 T
H

IS
 M

A
R

G
IN



4

7096/12/O/N/24© UCLES 2024

2 Refer to Fig. 2.1 (Insert), a photograph of a tourist information office at Archipelago Los Roques 

National Park, Venezuela.

 (a) Identify two services offered at the tourist information office shown in Fig. 2.1.

1  ................................................................................................................................................

2  ................................................................................................................................................

 [2]

 (b) State two main reasons why people travel.

1  ................................................................................................................................................

2  ................................................................................................................................................

 [2]

 (c) Explain two ways destinations can manage seasonality.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [4]
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 (d) Explain three ways destinations can benefit from responsible tourism.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [6]

 (e) Assess how the internet has changed the way tourist information centres operate.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................  [6]

 [Total: 20]
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3 Refer to Fig. 3.1 (Insert), information about customer service in the travel and tourism industry.

 (a) State one specific need for each of the following customer types when staying in a hotel:

tourist with visual needs  ...........................................................................................................

 ...................................................................................................................................................

groups  .......................................................................................................................................

 ...................................................................................................................................................

 [2]

 (b) State two impacts of bad customer service.

1  ................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 [2]

 (c) State two ways staff in tourism organisations can give good customer service when handling 

a customer complaint.

1  ................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 [2]
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 (d) Explain how customers can benefit from staff having the following customer service skills:

product knowledge  ...................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

good communication  ................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

teamworking  .............................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

problem solving  ........................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [8]
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 (e) Evaluate the benefits to tourism organisations of setting customer service standards.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................  [6]

 [Total: 20]
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4 Refer to Fig. 4.1 (Insert), a photograph of a train information office in Thailand.

 (a) State two services provided at the train information office shown in Fig. 4.1.

1  ................................................................................................................................................

2  ................................................................................................................................................

 [2]

 (b) State two ways tourists can book train travel before arriving at a train station.

1  ................................................................................................................................................

2  ................................................................................................................................................

 [2]

 (c) Explain two ways train transport is sustainable.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [4]

* 0000800000009 *
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 (d) Evaluate two reasons for the appeal of luxury train services.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [6]

 (e) Evaluate the importance of destinations offering sustainable transport.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 .............................................................................................................................................  [6]

 [Total: 20]
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